


About This Special Report
Natural beauty care is a retail segment that presents a lot of 
opportunity. However, understanding exactly what is a Natural 
cosmetic can be quite confusing. At present, there is a lot of consumer 
confusion and no legally binding standard for what the term ‘natural’ 
means when applied to beauty products. Defining the term has largely 
been left up to market forces and a multitude of private entities. 

The goal of this white paper is to provide you with clarity about the 
current definition of Natural and related terms being formed by the 
marketplace. It will hopefully also present you with information that 
can help improve the education you provide to your customers as well 
as assist you while you explore products to add to your retail range.

 



Who Is This Report For?
The target reader for this white paper is the same type of business owner 
with whom we partner to retail FAR Botanicals. Specifically, it’s intended for 
entrepreneurs who fit some or all of the following descriptions:

You own or work for a salon, spa, barbershop or independent retail store.
You are passionate about natural and sustainable beauty products.
You take pride in sourcing high quality, unique products for your customers.
You have a deep interest in providing good information to your customers.
You’ve witnessed customer confusion over natural cosmetic standards.
You have yourself experienced confusion about natural cosmetic standards.

 
If you are an individual shopper instead of a retailer, we think you will also 
find the information in this paper very useful, since it can help you make a 
more informed decison about the next product you buy.

We welcome your thoughts about this report and invite you to send us your 
feedback by visiting www.farbotanicals.com or by sending us an email at 
info@farbotanicals.com.

Best wishes for you and your business!

Sincerely,

The FAR Botanicals Team

 

•
•
•
•
•
•

http://farbotanicals.com/
mailto:info@farbotanicals.com


Table of Contents
Why Natural Beauty Care is Big Business ............................................5
What is a “Natural” Cosmetic? ............................................................7
Understanding the Three Primary Types of Natural Products .............9
Sub-categories of Natural: Vegan, Vegetarian and Cruelty-free ........11
Choosing a Standard to Define Natural Products ..............................12
Which Formulating Standard Does a Manufacturer Follow? ............12
Should a Company’s Products Be Certified? .....................................13
Widely Recognized Certification Standards .......................................14
Two Claims to Watch Out For With Natural Products .......................18
Final Thoughts About Natural Products ............................................23
About FAR Botanicals ........................................................................25
Copyright, License and Disclaimer ....................................................26

 

•
•
•
•
•
•
•
•
•
•
•
•



-�

WHAT IS A NATURAL COSMETIC? - A special report prepared by FAR Botanicals

Why Natural Beauty is Big Business
At the time of this writing, the global beauty 
product market is estimated to be worth over 
$300 billion USD. As the world economy slipped 
into recession in the late 2000s, the beauty 
sector was one of the industries that was 
able to stave off major retraction and actually 
sustain growth.

Of the total global market, Natural products 
make up an impressive $30 billion. With an 
annual growth rate of around 5%, Natural 

beauty care is projected to reach over $46 billion within the next 
few years1. By country, the United States leads as the biggest market 
for consumers seeking natural alternatives to traditional products, 
followed closely by Japan and Germany, and new markets are emerging 
in Asia and the Middle East as the trend toward healthier personal care 
becomes a global movement.

So what is the driving force behind this fairly new turn toward more 
sustainable cosmetics? Consumers’ desire for better information is one 

1. “Natural personal care market remains strong, says Kline” Cosmetic Business. December 11, 2013.  Retrieved May 
11, 2014 from http://www.cosmeticsbusiness.com/news/article_page/Natural_personal_care_market_re-
mains_strong_says_Kline/94099
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main reason. People have taken to the Internet to educate themselves 
about ingredients and to fill in education gaps they perceive to have 
been left deliberately unfilled by marketers, manufacturers and 
large corporations. Many consumers have embarked on a search 
for alternatives as they’ve learned about possible risks posed by 
some ingredients. A growing interest in lessening our impact on 
the environment has also made people more proactive about their 
purchasing choices. Advertisements alone no longer dictate what people 
buy, but easy access to online consumer reviews appears to have a 
powerful influence.

For retailers and manufacturers this presents an obstacle and an 
opportunity. While the Internet can provide a wealth of viable 
information, liberal publishing standards mean that it can also be a 
cesspool of misinformation, and customers eager for answers may 
not be reading accurate, objective articles or reports. As a retailer, 
this may mean that you are sometimes faced with a customer who 
perceives you as less than trustworthy or who comes to you with a host 
of misconceptions. This perception presents an opportunity for you to 
prove to your customers that you are not “like the others” if you make 
an effort to present them with quality education.
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What is a “Natural” Cosmetic?
In the purest sense, a natural object can be defined as something that 
would have existed without the involvement of human beings. Very few 
cosmetics will ever fit this definition, so ‘natural’ as applied to cosmetics 
is primarily a marketing term. As of this writing, there is no global, 
government-backed legal definition for a Natural cosmetic. ‘Natural’ is 
also often used as a catch-all description for any beauty care product 
that contains or is entirely made of certified organic, natural, naturally-
derived or sustainable ingredients. Confusing?

Due to the lack of an official legal 
designation for Natural cosmetics, many 
players have stepped in vying to fill this 
void. These include non-profit advocacy 
groups, for profit organizations and 
agencies that are a combination of both. 
Some are interested in this space because 
they see the importance of providing 
accurate information to professionals 
and the public, but many are interested 
because they want their share of the very 
lucrative natural beauty care market. 
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A number of these organizations offer 
their own natural product standard and 
will certify the natural status of cosmetic 
products and ingredients in exchange for a 
fee. 

Globally, there are literally hundreds of 
natural standards competing for public 
acceptance2. This unfortunately creates 
confusion for customers, retailers and 
manufacturers alike, who would like a 
trustworthy authority to depend on for 
clarification3.  

So, where do you begin if you want 
to know what ‘natural’ means in this 
landscape? In the following pages, 
we will guide you through forming an 
understanding of the term. To start, it 
helps to recognize the types of natural 
products that are currently available.

3. “Natural & organic cosmetics & toiletries” In-Cosmetics. February 1, 2013.  Retrieved May 28, 2014 from
 http://www.in-cosmetics.com/Online-Press-Centre/Normal--Industry-articles/Natural--organic-cosmet-
ics--toiletries/

2. A list of over 300 available international organic product standards.  Retrieved May 26, 2014 from
 http://www.organic.com.au/certify/

http://www.in-cosmetics.com/Online-Press-Centre/Normal--Industry-articles/Natural--organic-cosmetics--toiletries/
http://www.in-cosmetics.com/Online-Press-Centre/Normal--Industry-articles/Natural--organic-cosmetics--toiletries/
http://www.organic.com.au/certify/
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Understanding the Three Primary 
Types of Natural Products
Natural
This is mostly a-catch all descriptor for any product that contains 
plant, animal or mineral-derived ingredients. Some companies will 
have products that contain a minuscule amount of natural material or 
no natural material at all and still claim to sell Natural products. This 
is a negatively viewed practice that  consumers have come to term 
“greenwashing”.  However, if a company is manufacturing to one of 
the available standards, their product must contain anywhere from 
50% to 100% natural material to be considered a truly natural product. 
Certification standards offered under this description are primarily 
focused on promoting products that deem to be as natural as possible. A 
very low amount of synthetic material may be acceptable and synthetic 
preservatives are sometimes accepted.

Organic or Certified Organic 
This term is considered to be a stricter version of Natural. Though there 
is no legal designation for a Certified Organic cosmetic, there are legal 
government-backed definitions for what qualifies as an Organic food 
product. Some cosmetic formulators have adopted these standards 
for beauty products to lend their natural and organic claims greater 
legitimacy. Depending on the amount of content in a cosmetic that is 
derived from Certified Organic farms, a finished product can legally claim 
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to contain Certified Organic ingredients or it can be certified as a legally 
recognized Organic product. Synthetic ingredients, including synthetic 
preservatives are discouraged or completely prohibited under this 
standard. Due to this prohibition, Certified Organic products can have a 
shorter shelf life than typical cosmetics and may sometimes require the 
same storage treatment that would be used with food.

Sustainable
As with the Natural and Organic categories, there is, as of this writing, no 
global government-backed standard for what qualifies as a Sustainable 
cosmetic product. In principle, Sustainable shares similar concerns 
as Natural and Organic, and sustainability is often included as one 
of the requirements needed to meet a certification under Natural 
or Organic standards. While the previously covered two terms are 
primarily concerned with proving a product’s ‘naturalness’, formulators 
of Sustainable products are more concerned with following Green 
Chemistry principles. In the United Sates these are a set of twelve 
guidelines first published by the Environmental Protection Agency 
in 1��� which emphasize the production of safe formulas, the use 
of renewable food stocks whenever possible and the avoidance of 
ingredients that have a negative impact on the environment4.

4. Paul Anastas, Ph.D. and John Warner, Ph.D. in “Green Chemistry: Theory and Practice” Oxford University Press: 
New York, 1998. Twelve Principles of Green Chemistry. Retrieved May 22, 2014, from http://www.epa.gov/re-
search/sciencematters/june2011/principles.htm

http://www.epa.gov/research/sciencematters/june2011/principles.htm
http://www.epa.gov/research/sciencematters/june2011/principles.htm
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Manufacturers and chemist who formulate to a Sustainable standard are 
also free to use more ingredients since the primary goal for a sustainable 
product is not its Natural status, but its safety and final impact on 
ecological systems. Instead of completely avoiding synthetic ingredients, 
a sustainable standard encourages the use of a synthetic or natural-
identical synthetic ingredient if it’s safer than a natural ingredient and if 
it will cause less environmental impact than using a natural ingredient.

 

Sub-categories of Natural: Vegan, 
Vegetarian and Cruelty-free

Plant-based beauty care products that avoid animal derived ingredients 
have also become more popular in recent years. Depending on the 
Natural, Organic or Sustainable standard being followed, animal-derived 
ingredients such as silk, eggs, honey or milk may be allowed making it 
a Vegetarian product. A Vegan product completely avoids any animal 
derived ingredients. In general all of the the standards we examined 
prohibit testing of finished products on animals, but Vegan and Cruelty-
free certifications make it explicitly clear that products formulated to 
these guidelines strictly prohibit any form of animal cruelty or animal 
exploitation.
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Choosing a Standard to Define 
Natural Products
Following a standard that defines what a Natural cosmetic is meant to 
be is not only an option for manufacturers of cosmetics. Retailers and 
consumers who base their beauty product purchasing on a particular 
standard may find it a useful tool for simplifying their buying options. 
The following pages will provide information about the most widley 
recognized Natural product standards, as well as discuss why it’s 
necessary for Natural product manufactures to follow a standard.

Which Formulating Standard Does a 
Manufacturer Follow?

As previously mentioned, there are literally hundreds of standards 
available, and while it may be confusing settling on one, it is incumbent 
upon a manufacturer to have some formulating standard in place. 
This may be as simple as following basic government supported GMP, 
(Good Manufacturing Practices,)but if a company is claiming to produce 
Natural, Organic or Sustainable products, you have a right to ask them 
what Natural, Organic or Sustainable standard they are formulating by.
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Should a Company’s Products Be 
Certified?
Having products certified can definitely advertise a company’s 
commitment to the standard they formulate to, but lack of certification is 
not a clear sign that another company is any less committed. Certification 
in most cases is an expensive process, the cost of which inevitably gets 
passed down to consumers. Smaller, independent manufacturers may 
simply opt to follow a certifying agency’s standard while selecting not to 
proceed with certification to save on cost. Because of the proliferation 
of standards with no legal binding, some companies may be suspicious 
of investing money in certification at this time, however they may agree 
with the overall principles of Natural product production. 

It behooves manufacturers selling Natural, Organic or Sustainable 
cosmetics to provide clarity to their customers whenever possible due to 
the rampant confusion on the subject. If a company’s Natural, Organic 
or Sustainable formulating standard is not stated on their website or 
sales literature, simply ask what it is. You can review FAR Botanicals’ own 
formulating standard by visiting www.farbotanicals.com/well-made.

http://farbotanicals.com/well-made/
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Widely Recognized Certification 
Standards
The following is a list of widely recognized standards for Natural, Organic 
and Sustainable beauty care products that you will see often as you re-
search Natural brands to retail to your customers:

USDA National Organic 
Program (NOP)
This program was designed specifically for 
food stocks, but cosmetics can be certified 
Organic under the program if at least ��% of the 
ingredients contained in a product come from 

farms certified under USDA NOP standards. If a product contains at least 
�0% certified organic materials, it is allowed to make  ‘made with organic’ 
claims. Synthetic preservatives are prohibited.

Quality Assurance International 
NSF/ANSI 305 
The NSF/ANSI 30� is an Organic standard written 
specifically for personal care products containing 
organic ingredients. An alternative to the food-
based USDA National Organic Program, it allows 

certain safe processes and ingredients that are critical to the performance 
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of beauty care products, but are  otherwise unacceptable for Organic 
food. With direct guidance from the USDA National Organic Program 
and the American National Standards Institute, products certified to this 
standard are allowed to make ‘made with organic’ claims as long as at 
least �0% of their ingredients are Certified Organic.

Natural Products Association (NPA)
The NPA focuses on defining Natural standards 
for household and personal care products. For a 
cosmetic to qualify for NPA Natural certification, 
it must be comprised of at least 95% natural 
ingredients. The ‘naturalness’ of an ingredient is 

determined by the source from which it originally derived (plant, animal 
or mineral)and the process that was used to render it functional as a 
cosmetic ingredient. The NPA lists 1� acceptable processes, including 
Distillation, Extraction, Fermentation and Sulfation.

Leaping Bunny
Established by the Coalition for Consumer 
Information in Cosmetics (CCIC,) a group of 
eight national animal protection organizations,  
the Leaping Bunny Program administers an 
internationally recognized cruelty-free product 

standard. The standard stipulates that no animal testing is conducted 
or commissioned for finished products or ingredients in any phase of 
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product development by a certified company, its laboratories or its 
suppliers after a fixed cut-off date.

Certech
Established in 200�, Certech is a Canadian-based 
independent certifying corporation for Natural and 
Organic cosmetics. Certech offers two certifying 
standards: Natural and Natural & Organic. To meet 
the Natural standard, a product must contain a 

minimum of 50% natural or natural origin ingredients and a minimum of 
�% Certified Organic content. To meet the Natural & Organic certification, 
a product must contain 95% or more natural ingredients and no less than 
10% Certified organic material. Some synthetic ingredients are allowed, 
with the total not to exceed 5%.

Soil Association
Based in the United Kingdom, the Soil Association 
provides a Certified Organic standard that is very 
similar to the USDA NOP. Like the USDA NOP, a 
product must contain ��% or greater Certified 
Organic material to gain legal Certified Organic 

status. To make a “made with organic” claim, the product must contain at 
least �0% Certified Organic ingredients. Unlike NOP, the Soil Association 
allows some synthetic ingredients including synthetic preservatives.
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BDIH (Federal Association of German 
Industry and Trade)
Based in Germany, BDIH is a trade association 
of several industries spanning pharmaceuticals, 
health care, food supplements and personal 
hygiene. It offers a Natural certification standard 

for cosmetic products that are cruelty-free, sustainability manufactured 
and produced from raw materials sourced from controlled biological 
agriculture. This standard only allows the use of a very specific list of 
natural-identical synthetic preservatives.

ECOCERT
Established in France in 1��1, ECOCERT is one 
of the older Natural and Organic certification 
agencies and as such, has wide international 
recognition. Under ECOCERT guidelines a 
cosmetic may either achieve Natural or Natural 

& Organic status. A Natural product must contain a minimum of �0% 
plant-based ingredients and a minimum of �% of all ingredients by weight 
must be organically produced. A Natural & Organic product must contain 
a minimum of ��% plant-based ingredients and a minimum of 10% 
organically produced material. A Natural & Organic product can contain 
no more than �% synthetic material and for both standards packaging 
must be biodegradable or recyclable.
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COSMOS
COSMOS is a cooperative effort between several European certifying 
agencies to create one unifying standard. Among the founding 
organizations are ECOCERT, the Soil Association and BDIH. The primary 
principles of this standard include: promoting the use of ingredients from 
organic farming, using production and manufacturing processes that are 
environmentally sound and safe for human health and expanding the 
concept of “green chemicals”.

Two Claims to Watch Out For With 
Natural Products

“Free-of” claims are part and parcel of the 
Natural products arena. On the following 
pages we discuss two claims we feel it 
important for retailers to be aware of as 
they can effect the quality of the products 
you carry and contribute to consumer 
confusion.



-1�

WHAT IS A NATURAL COSMETIC? - A special report prepared by FAR Botanicals

The “Preservative-Free” Product Claim
Although preservatives typically account for 1% or less of a cosmetic 
formula, consumers’ recent fears about them have become a primary 
force in the drive toward natural and organic products. By buying 
products marketed as being natural, many people believe they will be 
exposed to fewer or no preservatives.

Various industry experts cite a 2004 report in the Journal of Applied 
Toxicology5 that suggested a link between paraben esters (a widely used 
preservative agent)and breast cancer as the impetus behind the current 
anti-preservative movement.

Though the validity of the report has been questioned by the American 
Cancer Society6 and a link between breast cancer and parabens has been 
dismissed by consumer product regulatory bodies in both the United 
States and European Union7, the pervasiveness of the report on the 
Internet continues to have a wide reaching impact.

5 .Reisch, Marc S.,“Preservatives Under Fire,” Chemical & Engineering News, Vol. 88, Issue 22, May 17, 2010, pp 13-
16. Retrieved May 06, 2014, from http://cen.acs.org/articles/88/i20/Preservatives-Under-Fire.html

6. “Don’t be folled by Paraben Hype” Chicago Tribune. February 16, 2011.  Retrieved March 08, 2014 from
 http://articles.chicagotribune.com/2011-02-16/health/sc-health-0216-parabens-20110216_1_paraben-
free-phenoxyethanol-shelf-life

7. Reisch, Marc S.,“Preservatives Under Fire,” Chemical & Engineering News, Vol. 88, Issue 22, May 17, 2010, pp 13-
16. Retrieved May 06, 2014, from http://cen.acs.org/articles/88/i20/Preservatives-Under-Fire.html
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Soap and beauty oils represent two types of 
water-free natural products often marketed as 
being “preservative-free”. 

Persuaded by product marketing and emotional campaigns by consumer 
advocacy groups, some shoppers have even adopted the belief that the 
only desirable natural product is one that is preservative-free. To meet 
the demands of this type of consumer, some personal care companies 
have taken to formulating products with “preservative-free” claims. 

While having preservative-free cosmetics is not beyond the realm of 
possibility, there are key factors that are often left out of the conversation 
when businesses desiring to sell such products engage worried 
shoppers. Principal among them is the point that there are very limited 
instances when a cosmetic can be sold without containing some sort of 
preservation technology. Products that are Anhydrous, meaning totally 
absent of water or other aqueous ingredients, can effectively be sold 
without a preservative, though rancidity may become an issue.  

Theoretically, a product can also be 
formulated with ingredients that 
are not themselves preservatives, 
but which impart preservation 
properties to a finished product. 
Examples of such ingredients 
include alcohols, organic salts, acids, 
glycols, essential oils and fragrance 
chemicals. Such preservative 
systems can be fragile and require 
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complex formulating and extensive testing to get correct. Even long-
established manufacturers’ preservative-free formulas sometimes fail as 
evidenced by recent recalls.8 

While the FDA does not explicitly regulate cosmetic preservatives, it 
is against the law to market a cosmetic in interstate commerce if it is 
adulterated or contains any poisonous or deleterious substance which 
may cause injury9. If a company is distributing products that contain 
bacteria, fungi and mold due to inadequate preservation, that company is 
breaking the law.

Parabens are controversial, but there are adequate alternative 
preservatives available to natural product formulators. Use caution 
when sourcing preservative-free products. If a company is selling 
creams, lotions or other water-based formulas while claiming they are 
preservative-free, view such offerings with appropriate skepticism. A 
properly preserved product protects both you and your customers. 

8. “Badger kids sunscreens recalled for bacteria, fungus,” CBS News. September 26, 2013.  Retrieved May 23, 08 2014 
from http://www.cbsnews.com/news/badger-kids-sunscreens-recalled-for-bacteria-fungus/

9. The Federal Drug Administration Website. Retrieved May 12, 2014 from  http://www.fda.gov/Cosmetics/Scien-
ceResearch/ProductTesting/default.htm
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Why “Chemical-Free” is a Patently False Claim
Eager to gain customer attention in a highly competitive Natural beauty 
care market, many smaller brands fall into a marketing arms race to 
prove their degree of ‘naturalness’ against competitors. “Free-of” claims 
are a common feature in the natural products sector, but some of these 
claims only serve to display the naivety of the brands’ owners. The more 
unfortunate effect is that such claims contribute to consumers’ mass mis-
education. 

“Chemical-free” is perhaps the most egregious example of these claims, 
since in reality all natural and living things are composed of a collection 
of chemicals10. Purely from a legal standpoint, such claims could also be 
considered false advertising since they are essentially untrue. If a business 
is making a “chemical-free” claim for its products, it may be doing so 
out of a innocent misunderstanding of the word ‘chemical’. However, 
considering that recognition of what defines a chemical is a basic 
proponent of science, and cosmetic formulation is a scientific pursuit, it 
makes a company’s other marketing claims appear highly questionable.

10. Sahota, Amarjit, “Sustainability: How the Cosmetics Industry is Greening Up” John Wiley & Sons, Ltd 2014, p 
202. 
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Final Thoughts About Natural 
Products

Until government bodies step in to provide a legally binding definition, a 
final verdict on what is a Natural cosmetic is open to interpretation and 
debate. Although there is currently no perfect answer to the question 
there are better answers than some and we hope that this paper presents 
you with the best answer possible at this point in time.

We expect there will be some consolidation of competing standards as 
time moves forward, already we can see this happening in Europe with 
the COSMOS standard. With consolidation will hopefully come more 
unity and greater clarity for retailers, manufacturers and consumers. As 
the Natural cosmetics sector has matured it has become evident that 
consumers’ desires have also begun to evolve from simply wanting ‘all 
natural’ to wanting products that work well while being as natural and 
safe as possible.
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The intention of this white paper is to assist you in positioning your 
business strategically to best serve your customers as we all navigate 
the shifting winds of Natural beauty care. If you are a shopper, we hope 
reading this report helps you make more informed decisions on your next 
purchase.

We welcome your thoughts and feedback about this publication. You can 
always reach us by visiting www.farbotanicals.com or by sending us an 
email at info@farbotanicals.com. 

And if you know another person who could benefit from this report, feel 
free to share it with them!

http://farbotanicals.com/
mailto:info@farbotanicals.com
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About FAR Botanicals

FAR Botanicals (Fatty Acid-Rich Botanicals) is the manufacturer of an 
artisan line of sustainable beauty care products designed specifically to 
meet the needs of dry, damaged and stressed hair and skin. Launched 
in 2011, the company’s focus has been the development of formulas 
inspired by fine art principles of Restoration and Preservation. Relying on 
premium natural ingredients and Green Chemistry standards, the product 
line is positioned to be safe and effective while having as little impact 
on the environment as possible. FAR Botanicals’ ingredients are chosen 
based on their biodegradability, effectiveness and safety for human use. 
None of the company’s products use animal-based ingredients and the 
line is certified cruelty-free.

For more information, visit: www.farbotanicals.com.

http://farbotanicals.com/
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Copyright © The Essence Craft Company, LTD / FAR Botanicals
All Rights Reserved

This white paper is the exclusive property of The Essence Craft Company, LTD / FAR 
Botanicals. The contents of this work are intended for information purposes only. Any 
logos or trademarks contained within this paper are the exclusive property of their 
respective owners.

Limited License
You are granted permission to share this report with attribution, unaltered and in 
its original format. The creation of derivatives works or commercial works using this 
white paper is prohibited. If you have any questions about the limited license granted 
with this report or questions regarding the creation or content of this work, please 
contact FAR Botanicals at info@farbotanicals.com for further information.

Disclaimer
This white paper has been compiled by The Essence Craft Company, LTD / FAR 
Botanicals’ principle(s) to provide you with information that you may find useful. Best 
efforts have been made to provide information that is as accurate as possible, but no 
warranty, expressed or implied, is attributed to the contents of this paper. The Essence 
Craft Company, LTD / FAR Botanicals reserves the right to make changes and updates 
to this report at any time.

www.farbotanicals.com


